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This document provides an overview of foundational elements, assignments and activities respective to this course. For more specific information pertaining to this course, please contact the instructor(s) via the contact information listed below. For additional information regarding Northwest Indian College policies, respective to institutional expectations of the student and/or student conduct, please refer to the NWIC catalog at http://nwic.edu/content/catalogclass-schedule.

Instructor:  
Telephone: 
Fax: 
Email: 
Office: 
Office Hours: 	
Class Times:  
Class Location:
Credits:  5

NWIC MISSION STATEMENT
Through education, Northwest Indian College promotes indigenous self-determination and knowledge

Required Text**:  
1. Hospitality Marketing Management** by Robert D. Reid & David C. Bojanic (2010) Wiley (John Wiley and Sons)  ISBN: 978-0-470-08858-6 
2. Marketing Leadership in Hospitality and Tourism: Strategies’ and Tactics for Competitive Advantage, 4/E by Stowe Shoemaker, Robert C. Lewis, Peter C. Yesawich (2006 ) (Pearson/Prentice Hall)  ISBN-10: 0131182404,     ISBN-13: 9780131182400
3. Casino Marketing: Theories and Applications by Kathryn Hasimoto (2010) (Pearson/Prentice Hall) ISBN-10: 0131996142, ISBN-13: 9780131996144

Course Prerequisites:
HRCM 111 and HRCM 285/ or by permission of instructor

Course Description:
Provides comprehensive content and information necessary for managing long- and short-term marketing initiatives. Includes components for creating an overall strategic marketing model. Explores marketing and themes unique to the hospitality, casino, and tourism industries, with a focus on the practical applications of marketing. 

NWIC Outcomes: Students will be able to…

1. Written communication:  Write in Standard English.
2. Oral communication:  Apply effective presentation skills

Course Outcomes: 

1. Students will be able to discriminate, construct and propose branded strategies that align with tribal long term strategic marketing goals and objectives. 
2. Students will be able to compare and contrast demographic trends to understand customer preferences and diversity.
3. Students will be able to conduct research with industry-based vendors for collecting data to assess their enterprises position with competing properties in their region and market.
4. Students will be able to explain methods for marketing and promoting tribal business enterprises to a multinational market.
Evaluation/Assessment:
Attendance                                                 	20%
In Class / Homework Exercises                	 	25%
Exams (2)                                                   		25%
Final Project                                              		30%
Total                                                           		100%

Class Participation/Attendance (20%):
As you know, some of the principle academic skills that a student utilizes to ensure successful navigation of the academic environment are regular attendance and class participation. In order to ensure the continued development of these principle academic skills, students must not only attend class regularly but also be promptly on time and prepared to discuss the materials covered for each class session. If a student unavoidably arrives late, it should be understood that the student should not, in any way, interrupt the class session. Students should also understand that respective to the student evaluation process, both attendance and class participation are used as direct measures during the instructor’s final assessment of a given students overall progress in a specific course. 
If a student has a valid reason for not attending class, that student should notify the instructor, either by phone or email, well in advance of the scheduled class session. Each circumstance will be evaluated individually to determine whether or not the student will be given an excused or unexcused absence. A student’s ability to successfully complete a given course is dependent upon their regular attendance and participation in class discussions. Please do your absolute best to attend every class session and be on time.  The use of cell phones and all other electronic devices is strictly prohibited while class is in session.  

In-Class/Homework Exercises (25%):
Retention, synthesis and application of course and/or discipline specific materials is pivotal to a student’s success within a given course or academic program. In order to ensure an increased capacity to retain, synthesize and apply concepts, ideas and materials within a given course, students must regularly complete all assigned work, as well as be fully aware that assignments for this course are cumulative, in that, each assignment builds upon the previous assignment. 
Regular assignments will be given to the student to be completed either in class or prior to the next scheduled class session. Late assignments will have 10% deducted for each day they are late. 
(Students are encouraged to regularly engage in study groups to further ensure their understanding and retention of materials covered during the course). 

Exams (25%):
Exams will be composed of the following types of questions; essay, short answer, multiple choice, fill in the blank, true/false, and computational questions. All of which will be concerned with the materials that have been covered prior to the exam.  A short review for the test will occur during the class session immediately prior to the testing date.  The first exam will be given approximately (mid-term) or near the halfway point in the quarter and the second exam will occur during the last week of the quarter.
(Again, study groups are strongly encouraged to aid in the successful completion of course work). 

Final Project (30%):
The final project will be due by the end of the quarter.

Grading Scale:
  
	A = 93-100
	A- = 90-92
	

	B+ = 87-89
	B = 83-86
	B- = 80-82

	C+ = 77-79
	C = 73-76
	C- = 70-72

	D+ = 67-69
	D = 63-66
	D- = 60-62

	F = Below 60
	
	



Instructor(s) Discretion:
Should it be deemed necessary, the instructor(s) of this course reserves the right to make alterations, at any time, to the course materials or what is contained within this syllabus in order to improve the course itself, the learning environment or the opportunity for student success. If such a change is made, it will be made in a timely manner so as not to impede the learning process or interfere, in any way, with student success. 


Recommended Supplementary Resources:

As a Northwest Indian College student, you have access to library resources regardless of where you are taking this class.  For this class, it would be to your benefit to take advantage of this resource for research purposes.

The Lummi Reservation Library System (LRLS) provides distance library services via its homepage on the Internet.  The library is a member of the Washington Library Network (WLN), which provides access to interlibrary loans for participating libraries in the Western United States.  Current holdings exceed 30,000 volumes (including 2,800 Native American titles), 85 magazine titles (25 are Native American), and over 500 videos.

Additional Electronic Resources

Ask your instructor for the list of additional electronic resources including user information and pass words to access these resources. Additional resources are available. For online courses refer to your course module titled “Orientation”.

Study Guides and Strategies:

[bookmark: _GoBack]Students will find helpful and useful information about studying habits, taking tests and using this calculator to help you manage your precious time. Check out these two links:
http://www.studygs.net/index.htm
http://www.studygs.net/schedule/
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